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[Iporpamma cocrasiena B coorBercTBur ¢ @I'OC BO no nanpasnenuto 38.03.02
MeHeKMeHT.

Astop I.1. XneboBuu
PaGouast mporpamma o6CykaeHa 1 YTBEPKICHA HA 3aceTaHuH KadeaIpbl
MEHE[KMEHTA U CEPBHCA

3aenyrommii kadeaporr O.H. baesa



1. Hesn n3yyeHns JMCHUIIHHBI

ensto  ocBoeHuss  AMCHMIIMHBL  «MeXAyHAapOAHBIA  MAapKETHHI»  SBIIACTCS
dopmMHupoBaHHE 3HAHUH W YMEHHH, CBA3aHHBIX C MPHHATHEM YIIPABICHUYECKUX PELICHUH,
pa3paboTKe IJIAHOB U CTpaTeruii COBPEMEHHOM (MPMbI Ha OCHOBE MH(OPMAIMM O COCTOSIHUU
($akTOpOB MHKpPO- M MaKpoCpeAbl MapKeTHHTa B MEXIYHApOIHOH cpelae. DTO TMO3BOJHT
COIIOCTABJISATh MPEJICTABICHHUS O CTPAHOBOM M MEXAYHAPOJHOM MapKeTUHre u 00 3¢p(heKTUBHOM
YIIPABJICHUH UM.
Baxuelimas 3a1a4a TUCHMIIMHBI - U3y4EHHE MAapKETUHIOBOrO MOAX0a B YIIPaBJIeHUH (pUPMON
IIPU BBIXOJIE Ha MEX1yYHAPOAHBIN PIHOK C YUYETOM IPOTEKAHMSI IPOLIECCOB II100ANIU3AIUH.

2. [lepeyeHb MIIAHUPYEMBIX Pe3yJIbTATOB 00y4eHHsI 10 U CHUILINHE (MOAYJII0),
COOTHECEHHBIX € IVIAHUPYEMbIMH Pe3yJIbTATAMHU O0CBOeHHs 00pa30BaTeIbHOM MPOrpaMMbl

Komnerenuuu odyuaiomerocsi, popMmupyembie B pe3yJibTaTe 0CBOEHUsI

JUCIHIINHBI
Kon
KOMIIETEHIIUH 11O Kommerenmus
®dI'OC BO

Crioco0eH oCyLIEeCTBIATh MOATOTOBKY MPEIOAKEHUH sl pa3paboTKu
I1K-2 CTpaTeruy pa3BUTHsI OpPraHU3ALUH, UIAHWPOBATh MAPKETUHIOBYIO U
PEKIaMHYIO JeSITEIbHOCTH

CTpyKTypa KOMIETCHIIHH
Komnerennus ®opmupyemsbie 3YHbl
3. 3HaTh TEOPETUYECKHE OCHOBBI IIPOBEACHUS aHAIN3a
IMHAMHWYHOM BHYTPEHHEW U BHEIIHEW Cpebl U
pa3pabarbIBaTh HAa X OCHOBE CTPATETUH Pa3BUTHS U
[1K-2 Cioco6eH oCyImIeCTBIATh  |[TUIAHUPOBAHUS PEKJIAMHOM JESTEIHLHOCTH ISl KOMIIAHUH,
MOJrOTOBKY NMPEIOKEHUN A |(QYHKIMOHUPYIOUIMX Ha MEXYHAPOAHBIX PhIHKaX
pa3palbOTKU cTpaTeruu pa3BuUTHs Y. YMETh OIICHUBATH BO3/IEUCTBHE TMHAMUYHON CPEIIbI U

OpTraHu3alnu, IJIAHUPOBATH YIUTBIBATH PE3YJIbTATHI ITPU pa3pa60TKe CTPATCIUH PA3BUTHUA
MAapKCTUHTOBYIO U PCKIIAMHYIO 1 IJITAaHUPOBAHUA peKHaMHOI\/’I JACATCIIBHOCTH JJIsA
JACATCIIBHOCTH MCIKAYHAPOAHBIX KOMITaHU U

H. BriageTs HaBbIKaMM POBEJICHUS aHAJIN3a BHYTPEHHEN U
BHEIIHEH TMHAMUYHOMN Cpe/ibl U Pa3pabOTKU MapKETHUHIOBBIX
YIIPABJICHYECKUX PEIICHUN

3. MecTo AUCHUILIHHBI (MOYJIsI) B CTPYKTYpe 00pa3oBaTe/IbHOM NPOrpaMMbl

[Mpunagnexnocts auctumauael - BJIOK 1 JUCHUIUIMHBI (MOAYJIN): DnextuBHas
JUCLUILINHA.

[IpenmectByronue TUCHUIUIMHBI (OCBOEHHME KOTOPBIX HEOOXOAMMO [UIsl YCIEHIHOTO
OCBOCHMs JaHHOH): "DkoHomuueckas Teopus', "Mapkerunr", "AHaau3 pPHIHOYHBIX

Al

BO3MOkHOCTelR", "MapketnHrosoe ynpasienue", "CTpaTernaeckuii MEHEKMEHT"

4. O0bem AUCHMILIMHBI (MOYJI51) B 3a4€THBIX eIUHULAX C YKa3aHHEM KOJIHYeCTBa
aKajgeMMYecKHX YacoB, BblJleJIEHHbIX HA KOHTAKTHYI0 padoTy o0y4aromuxcs ¢
npenojaasareseM (110 BUAaM y4eOHbIX 3aHATHII) U HA CAMOCTOSITEJILHYIO PadoTy
0o0y4Jaromuxcs

OO0mast Tpy10eMKOCTh TUCIUTUINHBI COCTaBIsIeT 3 3a4. ef.,108 gacos.



Bun yae6HO# paboThI

KonnuecTtBoO yacoB

KonTaktHas(ayauropHasi) pabora

Jlexknuu 28

[TpakTaeckue (cem, 1ab.) 3aHATHUS 28

CamocTosTenbHas paboTa, BKIIOYast MOATOTOBKY K AK3aMEeHaM U 59
3aueram

Bcero yacos 108

5. Conep:kanme IMCHUIIHHBI (MOIYJIfA), CTPYKTYPUPOBAHHOE IO TeMaM (pa3aesiaMm) ¢
YKa3aHHeM OTBeIeHHOI0 HA HUX KOJIHYeCTBA aKaJeMUYeCKUX YaCOB M BUIOB Y4eOHbIX
3aHATHH

5.1. Conep:xanue pa3iesioB TUCUUIIIMHBI

Ne
n/n

Pa3nen u tema
JTACIHUIIINHBI

Ceme-
cTp

Jlek-
107001

Cemunap
JlaGopar.
IIpakTHy.

Camo-
CTOAT.
pab.

B unrepa-
KTUBHOI

dopme

®opMbI TEKYLLET0
KOHTPOJIA
yCIeBaeMOCTH

Globalozation:

definition, characteristics

and current trends
(I'mobGanu3anusi:
oTpeIeIICHUE,
XapaKTePUCTUKU U
COBPEMECHHBIC
TCHICHITNHN )

42

JlomaniHee 3agaHue
o teMme 1. PabGora B
KJIacce B rpyIax.
PEST-ananus

The development of
international marketing
theory. The essence of
the concept of
international marketing
and its components
(PazBuTHE TEOpUH
MEKTyHAPOTHOTO
MapkeTHHTa. CYIIHOCTb
KOHIICTIIINU
MEKTyHAPOIHOTO
MapKETHUHTa U e
COCTaBIISOIINE)

42

JomarHee 3a1anue
1o TemMe 2

International Marketing
Environment.
Attractiveness of
internationalmarkets
(Cpena
MEXTYHAPOJIHOTO
MapkeTuHra. OneHka
MPUBJICKATEILHOCTU
MEXKTYHAPOTHBIX
BIHKOB)

42

JlomariiHee 3a1aHue
o Teme 3.
Knaccnas pabora
(MHIMBUyaTIbHAS)

Consumer behaviour in
cross-cultural aspect
(IToBenenue

noTpeOuTenei B

42

Tect Ne 1 mo Temam
1-4. Jlomaminee
3aJlaHue 1o TeMe 4.
PabGoTa B kj1acce ¢




Cemunap| Camo- |B unrtepa-| ®opmbl TeKyLIEero
Ne Pa3nen u tema Ceme-|JIek- P pa P yit
JlabopaT.| CTOAT. | KTUBHOM KOHTPOJIA
n/n AUCHUILIUHBI CTp | UMHU
IIpakTnu. pao6. ¢opme yCneBaeMoCTH
KPOCCKYJIbTYPHOM KecoM
ACTICKTE)
Policy penetration into
foreign markets. Jlomarmee 3ajatie
International Marketing
o Teme 5.
strategy (ITonmutrka ovioBas paGoTa b
S  |[IpOHMKHOBEHHs HA 42 4 4 7 by P
KJ1acce
3apyOeKHbIE PHIHKU.
(BBITIOJTHEHUE
Crparerun "
Keiica)
MEXTyHApOJIHOTO
MapKETHHTa)
Marketing decisions in
an international context
[ 'pynnosas paboTta B
(MapkeTuHTOBbIE .
6 42 4 4 7 kiacce. ['pynnoBoii
[pelIeHus B
MPOEKT MO TeMe 6
MEXTyHApOIHOM
KOHTEKCTE)
Global and local in
Russian marketin
(ToGanbHoe 1 & Tect Ne 2 o Temem
7 42 4 4 7 5-7. lomaminee
JIOKaJIbHOE B
N 3a/laHue 1o Teme 7
poccuiickom
MapKETHHTE)
NTOI'O 28 28 52
5.2. JlekunoHHbIE 3aHATHS, UX COJEpP/KaAHHE
No Hanmenosanue
Conepxanue
n/n pa3zeNoB U TEM
["mobGanm3arus:
O — 1.1._OcHoBHble onpeaeneHus rmodanuzanuu. CyIHoCTs U
p ’ MCTOPUS Ipoliecca II100anu3alum.
1 [xapakTepUCTHKHU U
1.2. BausiHue nporeccoB riio0anu3anuu Ha pa3BUTHE PHIHKOB.
COBPEMEHHBIE
O} PexT cTpaHbl IPOUCXOKACHUS TOBapa.
TEHJICHIIUH
PasButre Teopun
MEXYHApOAHOIO 2.1. KoHuenuum MapkeTHHra Kak COCTaBJISIOLINE COBPEMEHHON
MapKETHUHTA. MapKETUHIOBOW T€OpHUU. [ €He3UC KOHLIETIUMI.

2 |CymHocTh KoHUenuu 2.2. OcoOeHHOCTH, e U 33]a4d MEeXTyHApOJHOI'O MapKETHHTa.
MEKTYHapOAHOT O 2.3. IncTpyMeHTapuii BeIeHUsI MEKyHAPOAHOW MAPKETUHT OBOM
MapKETUHTa U €€ IESATEIIBHOCTH.

COCTaBJISIONIHE

3.1. XapaKTepuCTUKN OKPYKAIOIIEH Cpeabl MEXITYHAPOTHOTO
Cpena MapKETHH-A.
MEXKIYHAPOTHOTO 3.2. OcHOBHBIEC (PAKTOPHI BIUSHUS B CPe/Ie MEKTYHAPOTHOTO

3 [MapkeTHHra. Onenka [MapkeTHHra (3KOHOMHYECKHUE, leMorpaduieckue, IpUpoIHbIE,
[IPUBJIEKATEILHOCTH  [COL[UAIBHO-KYJIBTYpPHBIE).

MEXKyHAPOAHBIX 3.3. OcobeHHOCTH aHajK3a U BEIOOpa CErMEHTOB MEXTyHAPOIHBIX
PBIHKOB PBIHKOB.
3.4. OnieHKa KOHKYPEHTHOT'0 MOTEHIaa OM3HEC-MIApTHEPOB Ha




Ne Haumenosanue

Coneprxanue
/0 paszenoB U TeM

MEXXTYHAPOAHBIX PhIHKAX.

[loBenenue 4.1. [ToTpeOuTenbckoe MoBeIeHNe, €ro XapakTePUCTHKH.
4 norpeOuTeneil B 4.2. MexXKynbTypHble 0COOEHHOCTH U UX BIMSHUE HA IIOBEJCHUE

KPOCCKYJIBTYPHOM noTpeOUTENei pa3HbIX THUIIOB.
ACIICKTE 4.3. Monenu npuHATUS PEHICHUM O MOKYIKaX.

5.1. CrtocoObl MPOHUKHOBEHUS HA 3apyOEKHbIE PHIHKH. DOPMBI
[TonuTuka OpraHu3alui MEXyHapOAHOI 0 NpeaArpuHuMarenbcTsa. OCHOBHBIE

[MPOHUKHOBEHUSI HA ~ |[MAPKETHUHTOBBIC PEIICHUS B MEXTYHAPOIHOM
3apyOeKHbIC PHIHKU. |[IPEANPUHUMATEILCTBE.

5 .
Crparerun 5.2. CyIIHOCTh CTPAaTErHYeCKOTO MAPKETUHTa H MAPKETUHTOBOM
MEXTyHAPOIHOTO cTpaTerudl. TpeOoBaHUS K MAPKETHHTOBBIM CTPATETHSIM.
MapKEeTHHTa MeTtononorus (opMUpPOBAHUS PPIHOYHOM CTpaTETrUu.

5.3. Ctpareruu NpOHUKHOBEHHS (DUPMBI Ha BHEIITHUE PHIHKU.
6.1. YrpapieHueckue penieHus 1o KaxxoMy u3 3JIEMEHTOB
MapKETUHTOBOT'O KOMILJIEKCA ITPH BBIXOJIC HA BHEIIHUE PHIHKH:
MapKeTHHTOBbIC .
S ——_ (1)OpMI/IpOBaHI/Ie TOBAPHOU IMOJIMTUKH, [ICHA U LICHOBAA IMOJIMTHUKA,
6 P cHCTEeMa paclpeie]ICHUs U MECTO TIPOJIax, CUCTEMa
MEKTyHAPOTHOM .
KOMMYHUKAIIUH.

KOHTEKCTE.
6.2. ®OopMHUPOBaHUE YHUKAILHOTO TOPTOBOTO MPEIIOKCHHS
(YTI).

['oGasibHOE U 7.1. JleATeIbHOCTh MEKIYHAPOIHBIX KOMIIAHHH HA POCCUHCKOM

7 [loxambHOE B PBIHKE.
poccuiickoM 7.2. JleATeIbHOCTh POCCUMCKUX KOMIIAHUN Ha MEXKTyHAPOIHBIX
MApPKCTHUHI'C PBIHKAX.

5.3. Cemunapckue, NpaKTHYECKHE, J1a00paTOPHBIE 3aHATHSA, X COACPKAHUE

Ne paznena u
TEMBbI

Copepxanuie v (OpMbI IPOBEACHUS

['moGanuzanusi: onpeneneHne, XapakKTepUCTUKU M COBPEMEHHbBIE TEHCHITUH.
[IpakTHKY TOBE/IEHHUsI HA PhIHKAX INI00ATBHBIX KOMIIAHHI: HCTOPHUS U HACTOSIIIEE.
[omamnee 3aganue 1. PaboTa B kacce

Pa3BuTHE TEOPUN MEXKTYHAPOIHOTO MapKeTHHra. CyIIHOCTh KOHLEIINH
MEKyHApOJIHOIO MapKEeTHHIa U ee cocrasisromue. [Ipumeps! u3 OuzHec-
[IPAKTHUK, IEMOHCTPUPYIOILIUE MPOLIECC YIPABIEHHUS CIIPOCOM IIPU TOMOLIU
MapKETHHTOBBIX AEMCTBUN HA MEKTyHAPOIHBIX PHIHKAX.

[Iporiecc MapkeTHHra Ha MEXAYHAapOAHBIX PhIHKAX.

AynuTopHas KOHTpOJbHasi paboTa (MHIUBUIYyaIbHas).

Cpena MexayHapoAHOro MapKeTHHTa. OLieHKa IPUBJIEKATEIbHOCTH MEXIyHAPOI-
HBIX PHIHKOB.. BO3MOHBIE CUCTEMBI ITOKA3ATENICH I OLICHKH
MPUBJICKATETLHOCTH MEXTYHAPOIHBIX PHIHKOB. OCOOEHHOCTH B TIPOSIBICHUH
dakTopoB. [Ipumepsl U3 MPaKTUKH.

Tecr 1.

JlomarHee 3amanue 2.

[ToBeneHnne noTpedburtesneil B KPOCCKYJIbTYPHOM acleKTe.. Y CIeXu U Heylauu B
npolieccax BbIBEIECHHS HOBBIX MOTPEOUTENBCKUX TOBAPOB HA MEXKTYHAPOHBIE
PBIHKU.

Paborta B rpymnmnax B ayTUTOPHH.

Jcce (MHIMBHIYyAIbHOE TJOMAITHEe 3aaHue 3).




Ne paznena u

Conepxanue 1 POpMBI IIPOBEIECHUS
TEMBI Acp (bop POBCA

[TonuTHKa MPOHUKHOBEHUS Ha 3apyOeKHbIE PHIHKH.. BapuaHThl BXOXKICHUS Ha
PBIHOK: ILTFOCHI, MUHYCHL. Pa3z6op keiicoB. Pabora B rpynmax. [TonrotoBka MuHu-
[PE3CHTALNI-OTBETOB Ha BOMPOCHI KEHCOB.

MuauBuayansHoe qoMalHee 3aaanue 4. CriocoObl BXOXKICHHUS Ha PBIHOK
M3BECTHBIX KOMITAHUHM U3 pa3HbIX CTPaH.

Crtpateruu BbiOOpa (pupMoii ClocoO0B BBIXO/a HA BHEIIHUIA PHIHOK. MapKeTHH-
TOBbIE CTpATETUH, 3aBUCALIME OT COCTOSIHHS CIIPOCa.

Tecr 2.

MapKEeTHHIOBBIE PELLIEHUS B MEXKYHAPOIHOM KOHTEKCTe.. KitoueBsle peleHus B
OTHOILLIEHUN KOMILUIEKCAa MAPKETUHIA.

[TprMepbl aganTaluy HHCTPYMEHTOB KOMIUIEKCAa MAPKETHHIa HA TT100aJIbHBIX
[PBIHKAX.

MapKeTUHIOBbIE pELICHUSI B MEKYHAPOAHOM KOHTEKCTe.. DnemMeHThl Y T1I u ux
M3MEHEHHS B IMHAMUYHON TTI00aJIbHOW CpeZie M Ha PAa3HBIX THIIAX PHIHKOB.
Kelicbl. AHanu3 npakTUK.

M HuBHIyaIbHOE JOMAIIHEE 3aaHue S.

['106anbHOE U JIOKAJIbHOE B POCCUHCKOM MapKeTuHre.. [IpakThku 1esTeaIbHOCTH
3apyOeKHBIX M POCCHICKUX KOMITAHHIA: CPABHEHHUE OTIBITA UCIIOIH30BAHMUS

5 (EeKTUBHBIX MAPKETUHIOBBIX HHCTPYMEHTOB. OTpaciieBble 0COOEHHOCTH.
[lomamnee 3ananue 6. [TonroroBka npesenTtanuu (pabora B rpymnmnax)

Tect 3

6. ®oHI OLEHOYHBIX CPeICTB /UIA MpPOBeJeHHs] MPOMEKYTOYHOH AaTTeCTAUMH IO
AUCHHUILINHE (MOJTHBIH TEKCT NPUBEACH B NPUIOKEHNHU K padoyeil mporpamme)

6.1. Texymuii KOHTPOJIb

KOHTpOHLHLle 3aJaHus WIHN
HHBbIC MAaTePHAJIBbI,
Onucanne
3Taﬂbl HeOﬁXOHl/lele JJISt OLIEHKH HokazaTeeii u
(1)0 MHDOBAHAS 3HAHUH, yMeHMii, HABBIKOB KDHTEDHEB
pMup . Ilepeyensn (?’yHbI: u (WJIH) ONBITA puTep
Nt KOMIIETCHIUUA 3.1...3 eATeIbHOCTH oue}mna}muﬂ
e (popmupyembix ( .d...2.n, i KoMIeTeHIuii Ha
(Tema u3 - XapaKTePU3YIOMHX TANLI HYHBIX ITANAX HX|
n/n Goucii KOMIeTeHIuii V.1...¥V.n, bopmuposas pazn JTana
paoo1eu . ¢dopmupoBanus,
no ®I'OC BO H.1...H n) KOMIIeTeHIMii B Ipolecce
l'lporpaMMbI oefloce . . OINMHCAaHHE IIKAJ
OCBOCHMSA oﬁpasonaTeanou OLCHHBAHUS (l'lO 100-
AMCHMILIMHBI) nporpaMmsl -
0aJUILHOI 1IKaJIe)
(HaumenoBanue
OICHOYHOI'O cpe}IcTBa)
3.3HaTh TEOPETHUECKUE MakcruManbHO
OCHOBBI IPOBEICHUS BO3MOYKHAS
aHaJIM3a JTUHAMHUYHOM OIleHKa JI0 5
BHYTPEHHEH U BHEIHEH 6amtoB. Kpurepun
1. Globalozation: cpelnbl U pa3pabaThiBaTh OIICHUBAHWSI:
definition, Ha MX OCHOBE KOJIMYECTBO
characteristics and CTpaTeruy pa3BUTUSA U PacCMOTPEHHBIX
current trends [JIaHUPOBAHUS onpezeseHul;
. JlomartHee 3a/1anue 1o
1 |(Tnobammzamus:  |[[TK-2 [PEKIIAMHOM e 1 aHaJIU3 C TOYKHU
onpe/esieHue, e TEIbHOCTH JIst 3peHus
XapaKTePUCTUKU U KOMITaHUH, COBPEMEHHOTO
COBpEMEHHbIE (YHKIIMOHHUPYIOIINX HA MOBEACHUS
TeHIICHITHH) MEXTYHAPOTHBIX KOMITaHUH;
[PBIHKaX HCIOJIb30BaHUE
V.YMeTh OlleHUBaTh IIpU aHaJIHu3e
BO3/ICIICTBHE paccMOTpEHHOM
IMHAMHYHOM cpebl U TEPMHUHOJIOT UM,




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
OTansl on /Lt oxt nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup Iepeuenn (3YHLI. H (WIK) onbITa
KOMIIeTeHIU i JesITeTbHOCTH. OMCHHBAHII
Ne ¢opmupyembIx (3.1 .o .3.“, > KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
11/[[ . KOMIICTCHIINHN Y.l .. .Y.n dopMuEpoBanus Pa3JIMYHBIX ITanax X
paGoueii ? PMHPC dopmupoBanus
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce i
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - onenusanus (no 100-
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
YUUTHIBATH PE3YJIbTATHI MPaBUIBHO
rpu pa3paboTke odopmiieHHBIE
CTpaTeruu pa3BUTUS U CCBUIKH Ha
[UTAHUPOBAHHUS JTUTEepaTypHbIE
[pEKJIIaMHOU HUCTOYHUKH. (5)
NeATeILHOCTH ISt
MEKTyHAPOTHBIX
KOMIaHUH
3.3HaTh TEOPETUUECKUE
OCHOBBI IIPOBEICHUS
AHAIHM3a THHAMUYIHON
BHYTPEHHEH U BHEIHEN
cpelnbl U pa3pabaThiBaTh
Ha UX OCHOBE
CTpaTeruy pa3BUTHUS U
[JIaHUPOBAHUS
[peKJIIaMHOU
NeATeILHOCTH IS
KOMITaHHH,
(O YHKIIMOHHUPYIOIINX Ha MaxkcrManbHO
MEKTyHAPOTHBIX BO3MOXKHAS
[PBIHKaX OIICHKa — JI0 5
V. VYMeTh O1leHnBaTh 6ayioB (Ha OCHOBE
BO3JICHCTBUE MIPaBUIBHO
o PaboTa B kacce B ..
2 T1K-2 TMHaMUYHOM Cpesibl U OIpe/IeNIEHHBIX
rpynmnax. PEST-ananus
VAIUTHIBATh PE3YIbTATHI (dakTopoB,
npu pazpaboTke TOYHOCTh
CTpaTernuy pa3BUTHUS U (hopMYITHPOBOK,
[TAHUPOBAHUS COTIPOBOJIUTENLHO
[pEeKIIaMHOM e onucanue) (5)
NESATSIIBHOCTH JISt
MEKTyHAPOTHBIX
KOMIaHUH
H.Biagets HaBBIKaMU
[IPOBEJICHUS aHAJIN3a
BHYTPEHHEH U BHEIHEH
TMHAMUYHOM Cpe/ibl U
pa3paboTKu
MapKETHHTOBBIX
YIpaBIEHIECKIX
SIICHUI
2. The 3.3HaTh TEOpEeTHUECKHE MaxkcumMaiabHO
development of OCHOBBI POBEICHUS BO3MOXKHAs
international aHaIM3a TMHAMUYHOMN OIIEHKa JI0 5
marketing theory. BHYTPEHHEH U BHEIIHEN 6amoB. O630p
The essence of the Cpenbl ¥ pa3pabaTbiBaTh MPaKTHK:
JlomartHee 3a/1anue 1o
3 |concept of 11K-2 Ha UX OCHOBE ene 2 KOJINYE€CTBO
international CTpaTEeTHH Pa3BUTHUA U PacCMOTPEHHBIX
marketing and its [JTAaHUPOBAHUS MpakTuK-10 1,5;
components pEeKIaMHON aHaJIHM3 C TOYKH
(Pa3zButne Teopun e TSIILHOCTH JTSt 3pEHUs CYITHOCTH
MEXTyHAPOTHOTO KOMITaHUH, MEXTYHAPOIHOTO




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
OTansl on /Lt oxt nokasareJeii u
(l)OpM]/IpOBaHI/[H 3yH . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
N Ilepeuyensn ( bI: u (WIH) ONbITa oLCHMBANNS
Nt KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. u o
e (popmupyembix ( .d...2.n, i KoMIeTeHIuii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/H . KOMIEeTEeHIUH Y.l .. .Y.n d)0 MHDOBAHMS Pa3JIHYHBIX 3TaNmax uX
paboueii K PMHPC ¢dopmuporanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HporpaMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - onenusanus (no 100-
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
MapKETHHTA. (hYHKIIMOHHUPYIOIIHUX Ha MapKeTHHTa-a0
CyIIHOCTD MEKTyHapOIHBIX 1,5;
KOHIICTIIIUU [PBIHKaX HCIOJIb30BaHUE
MEXIyHAPOIHOTO Y.YMeTh oLeHUBaTh IIpU aHaJIHu3e
MapKETHHTa U €€ BO3JIEHCTBUE paccMoOTpeHHOH
COCTaBJIAIOILLE) MUHAMUYHOM cpebl U TEPMUHOJIOTUH U
YIUTBIBATH PE3YIIBTATHI HHCTPYMEHTOB
pu pa3paboTke MEXXTyHAPOIHOTO
CTpaTEeTHH Pa3BUTHA 1 MapKeTHHTa
[UTAHUPOBAHUS yIpaBICHUS-I0 2.
[peKITaMHON (5)
e TENIbHOCTH IS
MEXIYHAPOTHBIX
KOMITAaHU I
3.3HaTh TeOpEeTHUECKUE
OCHOBBI POBEICHUS
aHaJIM3a TMHAMUYHON
BHYTPCHHEH U BHEIIHEN
CpeIbl B pa3pabaTeiBaTh
Ha UX OCHOBE
CTpaTEeTHH Pa3BUTHA 1
[UTAHUPOBAHHUS
[PEKJIaMHOM
NEATSITIBHOCTH TSt
3. International KOMITaHHIA,

. Pacuernas pabora
Marketing (YHKIIMOHHUPYIOIIHNX Ha (110 6 GaIOB):
Environment. MEXTyHApOTHBIX ’

. KOJIMYECTBO
Attractiveness of [PBIHKAX (baxTopos, s
internationalmarke Y. YMeTh O1leHHBaTh pos,

- KOTOPBIX ClieTaHa
ts (Cpena BO3/ICIICTBHE
4 |mexayHapoaHoro [1K-2 TMHAMUYHOMN CpeIbl U Hlomalitee 3a1anue o oueHKa (10 2
yHap p Teme 3 0aJIJIOB),
MapKEeTHHTA. YYUTHIBATH PE3yIBTATHI
MIPaBHIBHOCTD
OrneHka pu pa3paboTke
pacueToB (1o 1
[IPUBIICKATEIHHOCT| CTpaTEeTHH Pa3BUTHA 1
0ajuia), HaTu4Ke
141 [JIaHUPOBAHUS
MEXTyHAPOTHBIX [pEeKIaMHOM obocroBanus (110
M 3 Gamos) (6)
[PBITHKOB) e TEIILHOCTH IS
MEXTYHAPOTHBIX
KOMITAaHU I
H.Bianets HaBBIKAMH
MIPOBEJICHUS aHAIIN3a
BHYTPEHHEH U BHEIIHEH
IUHAMUYHOM cpeabl U
pa3paboTku
MapKETUHTOBBIX
YIpaBJIE€HYECKUX
elIeHUH
3.3HaTh TEOPETUUYECKHE Pewenue keiica
OCHOBBI IPOBEICHUS 0 5 6amioB):
PoBex . |Kimaccuas pabota (n )
5 T1K-2 aHaJIM3a TUHAMHUYHON YYUTHIBACTCS

BHYTpPEHHEH U BHEIIHEH

cpellbl M pa3pabaThIBaTh

(MHAUBUTyaJTbHAS )

IIOJIHOTA OTBETOB
Ha IMOCTaBJICHHBIC




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ot nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
N KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. OTCHIBAHITH
e (popmupyembix ( .d...2.n, i KoMIeTeHIuii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/II o KOMIIeTeHII UM y.l .. .y.n dopmuposanus Pa3JIMYHbIX 3TANAX UX|
paGoueii ? PMHPC ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - onenusanus (no 100-
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
Ha UX OCHOBE BOIIPOCHI;
CTpaTeruu pa3BUTUS U MHIUBUAYATbHOCT
[JIaHUPOBAHUS b BBIIBUHYTBIX
[PEKIIAMHOM IIPEITIOKEHUH,
e TEIbHOCTH JIst KauyecTBO
KOMITaHUH, TOATrOTOBJICHHOM
(O YHKIIMOHHUPYIOIINX Ha npe3eHTanyd (5)
MEKIYHAPOIHBIX
[pBIHKaxX
V.YMeTh OlleHUBaTh
BO3JEIiCTBHUE
IMHAMHYHOM cpeabl U
VIUTHIBATh PE3YJbTAThI
rpu pa3paboTke
CTpaTeruy pa3BUTHUS U
[JIaHUPOBAHUS
[peKIIaMHOU
eATeLHOCTH JJISt
MEKIYHAPOIHBIX
KOMIaHUH
3.3HaTh TEOPETUUYECKHE
OCHOBBI IPOBEICHUS
aHaJTM3a TUHAMAYHOM
BHYTPEHHEH U BHEILHEN
cpelbl U pa3pabaThiBaTh
Ha X OCHOBE
CTpaTeruy pa3BUTHUS U
[TAHUPOBAHUS
[peKIaMHON
e TEIbHOCTH IS
N Homarnee
KOMIIaHUH,
(yHKIIMOHU IIMX Ha sazanue (10 4
MZ)KZ[ Ha ogl}{’gx Gannos).
4. Consumer yHap Kpurepuu
L [pBIHKaxX
behaviour in cross- OIICHUBAHMSI:
Y.YMeTh oleHUBaTh
cultural aspect . paccMoTpeHue
BO3JIEHCTBUE JlomarHee 3aganue Mo
6 |(IToBenenue TTK-2 o BCEX BUJIOB
. TUHAMUYHOM cpeibl U [Teme 4
rmoTpeOuTeNnei B puckoB (2 6amna);
VIUTHIBATh PE3YIIBTATHI
KPOCCKYJITYPHOM MoJIPoOHOCTH
pu pa3paboTke
ACTICKTE) OTICAHUS

CTpaTerny Pa3BUTHA U
[JTaHUPOBAHUS
[pEeKJIaMHOM

e TEIbHOCTH JIst
MEKIYHAPOIHBIX
KOMITaHUH

H.Bnanerr HaBBIKaMU
[IPOBEJICHUS aHAIN3a
BHYTPEHHEH U BHEIHEN
TMHAMUYHOMN Cpebl U
pa3paboTku
MapKETUHTOBBIX
YIpaBJEHYECKUX

MEpOIPUATHIL 110
CHUKECHUIO PUCKOB

(2 6amna). (4)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁX(:HHMLle ){.]'lﬁ OIICHKH HokazaTeeii u
3HAHUH, YMCHHH, HABBIKOB
(l)Ole/IpOBaHI/‘l‘H Mepeuens (BYHabrI: w (1) ombira KpUTepHeB
No KOMIIETCHII NN (3_1 ...3.n JesiTeJIbHOCTH, OUCHHBAHMH
(Tema u3 q]OpMpreMb{.X ’ XapaKTepU3YIOUHX Tamp | o CTEHIMI Ha
H/II o KOMIIeTeHII UM Y.l . .Y.n Pa3JIMYHBIX 3Tanax ux
paGoueii ®roc BO ? (boprHpoBanus ¢dopmupoBanus,
HporpaMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
JAMCHMTUIHHBI) IpOrpaMMBL OLleHHBAHHS (mo 100-
(Hanvienosanne 0aJIILHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
[pelIeHu
3.3HaTh TeOpeTUUECKUE
OCHOBBI POBEICHUS
aHaJIM3a TUHAMUYHON
BHYTPCHHEHU U BHEIIHEU
CpelIbl U pa3padaThiBaTh
Ha UX OCHOBE
CTpaTeruy pa3BUTUS U
[JIaHUPOBAHUS
[PEKJIaMHOM
ESTENBHOCTH JJIsL
KOMITaHHH,
(YHKIMOHUPYIOLIHMX Ha
MEKIYHapOJHBIX Pewenue keiica
[PBIHKaX (mo 3 6amoB):
Y.YMeTh oLeHMBaTh YUUTBIBACTCSA
BO3JIEHCTBUE IIOJIHOTA OTBETOB
N Pabota B KJ1acce ¢
7 T1K-2 MHAMUMHOM CPefbl v | o0 Ha MOCTaBJICHHbIE
YYUTBIBATh PE3YJbTATHI BOIIPOCHI;
pu pa3paboTke WHIUBUAYATBHOCT
CTpaTeruy pa3BUTUS U b BBIIBUHYTBIX
[UTAHUPOBAHUS npeoxkeHui. (3)
[PEKJIaMHOM
ESTENILHOCTH ISt
MEXTyHApOTHBIX
KOMITaHUM
H.Bnaners HaBbIKaMu
MPOBEJICHHSI aHATTN3a
BHYTPEHHEH U BHEIIHEHN
IMHaMUYHOM Cpe/ibl U
[pa3paboTKu
MapKETUHTOBBIX
YIpaBJIEHYECKUX
eIICHUH
3.3HaTh TeOpeTUUECKUE
OCHOBBI POBEICHUS
aHaJIM3a JTUHAMHUYHOMN
BHYTPEHHEH U BHEIHEN
cpelbl U pa3pabaThiBaTh
Ha X OCHOBE 3a KaXK I
g K-> ctparernu pa3Butus U (Tect Ne |1 mo temam 1-4| mpaBUIBHBIN
[JIaHUPOBAHUS Tect Ne 1 1 OTBET Ha BOIIPOC
[pEeKJIaMHOM TecTa - 1 6amn (8)
e TEIbHOCTH JIst
KOMIIaHUH,
(YHKIIMOHHUPYIOIINX HA
MEKIYHAPOIHBIX
bIHKAX
3.3HaTh TEOPETUUYECKUE 3a Kaxk bl
9 [TK-2 OoCHOBHI poBeneHnst  (Tect Ne 1 mo Temam 1-4|  mpaBUJIBHBIN

aHaJIM3a TUHAMHUYHON

BHYTpPEHHEH 1 BHEIIHEH

Tect Ne 1 2

OTBET Ha BOIPOC
tecta - 1 6am (8)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
OTansl on /Lt oxt nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIIETCHIIUH 3.1...3 JIeATeJIbHOCTH OMCHHBAHII
e (popmupyembix ( .d...2.n, i KoMIeTeHIuii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n N KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIMYHBIX ITANAX HX
paboueii ®rocC BO . ¢dopmuporanus,
mno H 1 H n) KOMIIETCeHIIHH B mpouecce
HporpaMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenuBasms (00 100-
JUCUMILIHHBI) NpPOrpaMMel u »
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
Cpelbl ¥ pa3padaThiBaTh
Ha UX OCHOBE
CTpaTeruu pa3BUTUS U
[JIaHUPOBAHUS
[pEKJIIaMHOU
NeATeILHOCTH ISt
KOMITaHHH,
(O YHKIIMOHHUPYIOIINX Ha
MEKIYHAPOIHBIX
BIHKAX
3.3HaTh TEOPETUUECKUE
OCHOBBI IPOBEACHUS
aHaJIN3a TUHAMAYHOU
BHYTPCHHEHU U BHEIIHEU
cpelnbl U pa3pabaThiBaTh
pen pasp MaxkcumanbHO
Ha UX OCHOBE
BO3MOKHAS
CTpaTeruy pa3BUTUsS U
. onenka jio 11
5. Policy [IAaHUPOBAHUS
. . 6amioB. Perienue
penetration into pEKIaMHOH o
. Keiica (10 5
foreign markets. NeATeTbHOCTH JJISt
. N 0aJIoB):
International KOMIIAHUH,
. YUHUTBIBAETCS
Marketing strategy ¢ yHKIHOHUpYOMHX Ha [ pynmoBas paboTa B
TOJTHOTA OTBETOB
10 |(TTomuTHka T1K-2 MEKIYHAPOHBIX Kiacce (BBITIOJTHEHUE
N Ha IOCTaBJICHHBIE
[IPOHUKHOBEHUS [pBIHKaxX Keiica)
BOIIPOCHI;
Ha 3apyOeKHbIE Y. YMeTh o1leHUBaTh
N VMHIUBUIYATBHOCT
peIHKU. CTpaTeruu BO3/CIICTBUE
. b BBIBUHYTBIX
MEXTyHAPOTHOTO MUHAMWYHOM cpebl U N
MPeNJIOKEHUH,
MapKeTHHTa) VAIUTHIBATh PE3YIbTATHI
KaueCcTBO
npu pa3paboTke N
MOATOTOBJICHHOM
CTpaTerny pa3BUTHUS U
npe3eHTanuu. (5)
[JIaHUPOBAHUS
[PEKJIaMHOM
NeATeIIbHOCTH JJISt
MEKIYHAPOIHBIX
KOMIaHUH
3.3HaTh TEOPETUUYECKHE Homarinee
OCHOBBI IPOBEICHUS 3amanue (10 6
aAHAIM3a TUHAMUYIHON OaIoB):
BHYTPEHHEH U BHEILHEN COOTBETCTBHE
cpelbl U pa3pabaThiBaTh OTOOpPaHHBIX
Ha UX OCHOBE KOMITaHUH
CTpaTerny pa3BUTHS U TTOCTABJICHHOMY B
[JIaHUPOBAHUS 3aJlaHuU BOIIPOCY,
. JlomartHee 3a/1anue 1o
11 11K-2 [pEKJIIaMHOU rene 5 pa3BepHyTOE
NIeATEeIbHOCTH ISt 00BsCHEHUE
KOMIIaHUH, MIPUHAJICKHOCTH
(YHKIIMOHHUPYIOIINX HA CTpaTeruu K
MEKIYHAPOIHBIX KOHKpETHOM
[PBIHKaX rpyre,
V.YMeTh OlleHUBaTh KOJINYECTBO
BO3/ICIICTBHE ONMCAHHBIX

TMHAMWYHOMW Cpe/Ibl U

crpareruii. (6)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

HeOﬁXOHl/lMLle JJISE OIICHKH Omucanue
OTansl " M nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
(popmup Ilepeyensn (GYHmbr: u (WaH) onbITA
Nt KOMIIeTeHIU i 3.1...3 JesITeTbHOCTH. OMCHHBAHII
e (popmupyembix ( .d...2.n, i KoMIeTeHIuii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n aBoueil KOMIIEeTeHIHiA V.1...V.n, popmmponamia b
paooue o ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenuBasms (00 100-
JUCUMILIHHBI) NpPOrpaMMel u »
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
VUUTHIBATh PE3YJbTAThI
rpu pa3paboTke
CTpaTeruu pa3BUTUS U
[JIaHUPOBAHUS
[pEKJIIaMHOU
NeATeILHOCTH ISt
MEKTyHAPOTHBIX
KOMIaHUH
H.Biagets HaBBIKAMU
MIPOBEACHUS aHAIH3a
BHYTPEHHEH U BHEILHEN
TMHaMUYHOMU Cpenbl U
[pa3paboTKu
MapKETHHTOBBIX
YIpaBIeHYECKIX
[peleHu
3.3HaTh TeOpEeTHUECKUE
OCHOBBI POBEICHUS
AHAIHM3a THHAMUYHOR
BHYTPEHHEH U BHEILHEN
CpeIbl B pa3padaTeiBaTh
Ha UX OCHOBE
CTpaTEeTHH Pa3BUTHA 1
[UTAHUPOBAHHUS
[pEeKIIaMHOM I'pynnosas pabota
e TEIbHOCTH IS B kJacce (710 6
KOMTIaHU, 0asoB).
() YHKIIMOHHUPYIOIIHUX HA Kpurepun
. MEKTyHAPOIHBIX OIICHUBAHMS:
6. Marketing JLyHApoZ !
. . [PBIHKAX HCII0JIb30BaHKE
decisions in an
. . V.YMeTh OlleHUBaTh anropuTMa
international N
BO3JICHCTBUE TIPHHSATHUSL
context . ['pymmoBast paboTa B
12 T1K-2 IMHAMUYHOM cpebl U MapKETUHTOBOTO
(MapkeTHHTOBBIC KJ1acce
CLLICHIS B VYUTHIBATH PE3yIBTATHI pemrenus (1 6amn);
E/[exc)l HAPOTHOM pu pa3paboTke OIPOOHOCTH
yHap CTpaTerny Pa3BUTHS U ONHUCAHUS TAIIOB
KOHTEKCTE)
[JTaHUPOBAHUS (1 6amna);
[PEKJIaMHOM KpHUTHKA
NIeATEeILHOCTH JJIS MIPUHATOTO
MEXAYHapOIHBIX pemenus (1
KOMITaHUH bamna). (6)
H.Bnanerr HaBBIKaMU
[IPOBEJICHUS aHAIN3a
BHYTPEHHEH U BHEIIHEN
IUHAMUYHOM cpeabl U
pa3paboTku
MapKETUHTOBBIX
YIpaBIEHIECKIX
pereHui
3.3HaTh TEOPETHUECKUE . I'pynmoBoit
[pyrmoBoit mpoeKT 1mno
13 TTK-2 OCHOBBI IPOBEICHUS npoekT (710 10

aHaJIM3a TUHAMHUYHON

Teme 6

0aJioB):




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
OTansl on /Lt oxt nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIIeTeHI Ui 3.1...3 JIeATeJIbHOCTH OMCHHBAHII
e (popmupyembix ( .d...2.n, i KoMIeTeHIuii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n N KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIMYHBIX ITANAX HX
paboyeit ®roc BO . (dopmupoBanus,
mno H 1 H n) KOMIIETCeHIIHH B mpouecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - onenusanus (no 100-
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
BHYTPECHHEH U BHEIIHEH CBOEBPEMEHHOCTh
Cpelbl ¥ pa3padaThiBaTh BBITIOJTHCHUS,
Ha UX OCHOBE MOATOTOBKA
CTpaTeruy pa3BUTHUS U MIpe3eHTallHH,
[JIaHUPOBAHUS COOTBETCTBHUE
[pEKIIaMHOU 3aJaHHOM
eATeTbHOCTH JJISt CTPYKTYpE,
KOMIIaHUH, coliep>KaHue
(O YHKIMOHHUPYIOIINX Ha pasnenos,
MEXIYHAPOIHBIX myOnmaHOe
[PBIHKaX BEIcTyTUICHHE. (10)
Y.VYMeTh OlIeHUBaTh
BO3/€iiCTBUE
TMHaMUYHOM Cpenbl U
VIUTHIBATh PE3YIbTAThI
rpu pa3paboTke
CTpaTeruy pa3BUTHUS U
[JIaHUPOBAHUS
[PEKJIaMHOM
NeATeTbHOCTH JJISt
MEKIYHAPOIHBIX
KOMIaHUH
H.Biagers HaBBIKAMU
MPOBEJICHHSI aHATTN3a
BHYTPEHHEH U BHEIIHEHN
IMHaMUYHOM Cpesibl U
[pa3paboTKu
MapKETHHTOBBIX
YIpaBIeHYECKIX
elIIeHU I
3.3HaTh TEOPETHUUYECKHE
OCHOBBI IPOBEICHUS
aHaJIU3a TUHAMAYHOMN
BHYTpPEHHEH W BHEIIHEH
TP MaxkcuManbHO
Cpelbl U pa3pabaThiBaTh
BO3MOJKHAs
Ha X OCHOBE
OIIEHKa J10 8
CTpaTerny pa3BUTHS U
[JIAaHUPOBAHUS Oaos:
7. Global and local posa CBOEBPEMEHHOCTh
. . [pEeKIaMHOM
in Russian BBIIIOJIHCHUS,
. NIEeATEeILHOCTH JJIS
marketing N MOJrOTOBKA
KOMIIaHUH, JlomantHee 3agaHue mo
14 |(T'moGamsroe 1 [[IK-2 [Ipe3EHTaLMH,
(YHKIIMOHUPYIOIINX HA [TeMe 7
ITOKaJILHOE B COOTBETCTBHUE
. MEKIYHAPOIHBIX N
[poccHiiCKOM 3aIaHHOU
MapKeTHHTE) phIHiax CTPYKType
P V.YMeTh OlleHUBaTh PYKTYpe,
N coJiep>KaHue
BO3/CIICTBUE
N pasnenos,
IUHAMUYHOM cpeabl U
myOIn9aHOe

YYUTBIBATE PE3YIILTATEI
pu pa3padboTke
CTpaTEeTHH Pa3BUTHA 1
[UTaHUPOBAHUS
peKIIaMHOMN

BBICTYIIIIEHHE. (8)




Tanel
¢opmupoBanus
KOMIIETEeHIIH I
(Tema u3
padoueii
NPOrpaMMbI
JUCUMILIHHBI)

n/n

Ilepeuyensn
(popmupyembix
KOMIIeTeHI U
no ®1rocC BO

(BYHumr:
(3.1...3.n,
Y.1...¥Y.n,
H.1...H.n)

KOHTpOJ’leble 3aJaHudA WIH
HHbIC MaTepHaJbl,
Heo0XoMMBbIe JJIsl OLeHKH
3HAHUH, yMeHH i1, HABBIKOB
M (WJIH) ONbITA
J1eITeJIbHOCTH,
XapPaKTePHU3YIOIIHUX dTAMNbI
¢opmupoBanus
KOMIIeTeHIIMii B mpolecce
0CBOEHHSI 00pa30BaTeILHOI
NporpaMMbl
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)

Onucanne
nokasareJiei u
KpPUTEpHEB
OleHHBAHMS
KOMIIeTeHIIN Ha
Pa3IMYHBIX 3TANAX UX|
¢hopmupoBanus,
onMcaHue mKaJ
ounenuBanus (mo 100-
0aJIILHOI 1IKaJIe)

IEATCILHOCTH JJIs
MEKTyHapOIHBIX
KOMITAaHUH
H.Bnanets HaBBIKAMH
MPOBEJCHUS aHaIN3a
BHYTPCHHEHU U BHEIIHEU
IMHAMUYHOM cpeabl U
[pa3paboTKu
MapKETUHT OBBIX
YIIPaBJIEHYECKUX
CIICHUI

15

[1K-2

3.3HaTh TEOPETUUECKUE
OCHOBBI IIPOBEJICHUS
AQHAJIN3a JUHAMUYHON
BHYTPCHHEH U BHEIIHEN
cpelnbl U pa3pabaThiBaTh
Ha X OCHOBE
CTpaTEeTHH Pa3sBUTHUA U
[IaHUPOBAHHUS
[PEKJIaMHOM
ESTEIbHOCTH AJIS
KOMITaHHUH,
(YHKIIMOHNPYOLINX Ha
MEXKTyHApOIHBIX
[PBIHKaX

Tect Ne 2 o temeMm 5-7

3a Kax bl
IIPABUIBHBII
OTBET Ha BOTIPOC
Tecta - 1 6amt (16)

HTtoro

100

6.2. [IpomMe:KyTOYHBIH KOHTPOJIb (3a4eT, IK3aMeH)

Pado4ynMm y4yeOHBIM IVIAHOM NPEeIyCMOTPeH 3adeT B cemecTpe 42.

1-# Bompoc Ouneta (40 6amoB), Bux Bompoca: Tect/mpoBepka 3Hanui. Kpurtepuii: 3a Kaabiid

BOITPOCHI J1J151 ITIPOBEPKU 3HAHUI:

NpaBUJIbHBIN OTBET Hauucisercs 2 6amna. Beero B Tecte 20 BOmpocos..

Komnerenuus:

TIIK-2 Cnocoben
pa3pa0oTKu CTpaTerud Pa3BUTUS OPraHHU3aLMU,

PEKJIAMHYIO 1eATeJIbHOCTH

OCYLIECTBJIATH

NMOAr0TOBKY

Npea10KeH Uit
IVIAHUPOBATH MAPKETHHIOBYI0 H

3HaHue: 3HATh TEOPETHMYECKHUE OCHOBBI NPOBEJICHUS aHaIW3a WHAMUYHON BHYTpPEHHEH U
BHEIITHEN Cp€abl u p33pa6aTBIBaTB Ha HUX OCHOBEC CTpPATCruv pasBUTHA W IIJIAHUPOBAHUA
PEKIaMHOMN JAESITeTbHOCTHU AJIs1 KOMIAHUH, QYHKIMOHUPYIOMINX HA MEKIYHAPOIHBIX PHIHKAX

1. UcTopus nporecca riodanu3anuu.

2. MexXKyInbTypHBbIE OCOOCHHOCTH M MX BJIHSIHHE HA TIOBEJIEHUE MOTPeOUTENeH pa3HBIX THIIOB.

3. MeTtozp! aHamu3a BHEIIHEH CPeIbI

4. Mojaenu npuHATHS peuieHui o nokymnke. OcCOOEHHOCTH Ha MEXAYHAPOTHOM pPhIHKE.

5. OCHOBHBIE THUIIBI CTPATETUN



6. Ilokynarenbckue pUCKU Ha MEXITYHAPOAHBIX PHIHKAX

7. IlpeanochUIKK BBIX0/1a HA 3apy0eKHBIC PHIHKH

8. CTpareruu nony4eHust KOHKYPEHTHBIX IPEUMYLIECTB

9. Crpareruu NpOHUKHOBEHHS] KOMITAHUY HA BHEIIHUE PHIHKU

10. VYnpaBieHne KOMIUIEKCOM MAapKeTHHTa KOMIIAHWHM, paloTaromieid Ha MEXIyHapOIHBIX
PBIHKAxX

11. YopaBineHueckre pemeH st Uil SJIEMEHTOB KOMIUIEKCa MapKEeTHHTa

12. Yuet pakTopoB riao0anbHON Cpeibl MPHU NPUHATHH MAPKETUHIOBOTO PELICHUS.

13. ®opmupoBanue YTII mexx1yHapoIHBIMU KOMITAHUSMU

14. XapakTepuCTUKU OKPYKAIOIICH CPeabl U1l MEKIYHAPOAHBIX KOMITAHUI

15. DneMeHTBI CHCTEMBl MapKETHHTa B OpraHu3anuy, paboTaronied Ha MI0OATEHOM
(MEeXITyHApPOIHOM) PhIHKAX

16. DddexT cTpaHbl MPOUCXOKIACHUS TOBAPA

TUITOBBIE 3AJIAHWSA 17151 IIPOBEPKM YMEHUU:

2-i1 Bompoc Owmiera (30 GaywtoB), BUI Bompoca: 3amanue Ha ymeHue. Kputepuii: OTKPBITHIHA
BONPOC 1O TEMaTHUKE WHIUBUAYAIbHBIX M TPYNIOBBIX 3aJaHHI, OCHOBAHHBIX HAa aHAJIM3E
npakTUKu KommaHui. (10 GamnoB - MCnonb30BaHUE NPO(ECCHOHATBHOM TEPMUHOJIOTHH,
YEeTKOCTh OMpEJIEICHUs paccCMaTpUBaeMbIX MOHATUH, 10 0annoB - aHanW3 OMbITa KOMIAHUI B
COOTBETCTBHUU C TIOCTABJIICHHOU 3a/1aueit).

Komnerennusi: IIK-2 CnocodeH ocymecTBJIsITb MNOATOTOBKY MpPeNJIOKeHHH s
pa3paboTKu CTpaTerud pPa3BUTUS OPraHU3alLMU, IUIAHHPOBATH MAPKETHMHIOBYH) WU
PEKJIAMHYIO 1eATeJIbHOCTH

YMeHue: YMeTh OLICHUBATh BO3ACHCTBHME JUHAMUYHOM CpEIbl M YYUTBHIBATH PE3ylbTaThl IpU
pa3paboTKe CTpaTerud pa3BUTUS U IUIAHUPOBAHUSA PEKIAMHOM  JEATeIbHOCTH s
MCKAYHApPOIHBIX KOMIIaHUU

3amaua Ne 1. Onpenenuth Tpynny MapKETUHIOBBIX PELIEHUN JJI1 MEXIYHApOJIHOM KOMIAHUU
npu popmupoBanuu Y TII

3amaga Ne 2. OmpenenuTs U 000CHOBATh CTPATETUH BBIXOJAa KOMIIAHWU Ha MEXIYHAPOJIHBIH
PpBIHOK

3amaya Ne 3. Ompenenuth ypoBeHb MPUBIEKATEIHHOCTH pPhIHKA Ha OCHOBe MaTpullbl General
Electric

3anaua Ne 4. [TpennoxxuTs MEPONIPUATHS 10 MUHUMHU3AIUU OKYNATIBCKUX PUCKOB

3amaua Ne 5. [IpoBecTH pacueT KOHKYPEHTOCTIOCOOHOCTH TOBapa

3amaga Ne 6. ChopmynupoBaTh cTpaTernyecKue albTepHATUBBI Ha TI100aIbHOM PHIHKE

TUITIOBBIE 3ATAHIA JUTA ITPOBEPKH HABBIKOB:

3-i1 Bompoc Owmnera (30 G6ayioB), Bu Borpoca: 3agaHue Ha HaBbIkA. Kpurepuit: [Ipaktndeckas
cutyanus (keiic). Pa3BepHyThIi OTBET Ha KaXKIbIH BOIIPOC Keiica..

Komnerennus: IIK-2 CnocodeH oCymecTBJIATh MMOATOTOBKY MNpeNJIOKEHHUH s
pPa3spadoTKH CTpaTerud PpPa3sBUTHS OPraHU3aldH, IUIAHUPOBATHL MAapPKETHHIOBYH) M
PEKJIAMHYIO 1eATeJIbHOCTH

Hapbik: Bnaners HaBbIkaMu MPOBEACHUS aHAIM3a BHYTPEHHEH U BHEIIHEH IMHAMUYHON CpPElbl
U pa3padOTKH MapKETUHTOBBIX yIIPaBICHUECKUX PEIICHUM

3ananue Ne 1. Boemmonuute SWOT-ananu3 o onpenenuTs CTpaTETnYeCKUe allbTEPHATUBBI
3ananue Ne 2. Ucnonb3ysa matpuny General Electric, onpenenuts npuBiekaTeIbHOCTh PHIHKOB
3amanue Ne 3. Kukue moaxoapl M Kak HY)KHO HCIOJIB30BaTh MpU paboTe B MYJIbTUKYJIBTYPHOR
cpene?



3ananue Ne 4. Ilpoectu PEST-ananmu3 u chopmMupoBaTh OLEHOYHYIO TAONHILy Ui BBIOOpa
CTpaTerun

3aganue Ne 5. IlpoBecTn aHanmm3 BHEWIHEH cpeabl, BHIOpATh BO3MOMKHBIE CTpATETHUECKUE
JIbTEPHATHBBI M PAaH)KUPOBATh UX

OBPA3EIL] BUJIETA

MHUHHUCTEPCTBO HAYKH M BBICIIEr0 00pa3oBaHUs
Poccuiickoit ®enepanuu

denepanbHOE FOCYaPCTBEHHOE GI0KETHOR Hanpasnenue - 38.03.02 MenemxkmMeHT
00pazoBaTelbHOE yUpexKICHNE IIpo¢uns - Ypasnenue 6u3sHecom
BAﬁKAﬂbéIilccﬁH%()r(glggfﬁﬁﬁcTBEHHLII?I Kagenpa menepimenta n cepsuca
« . .
VHUBEPCHTET» Jucnurmraa - International Marketing
(®I'BOY BO «bI'Y»)

BUJIET Ne 1

1. Tect (40 Gamnon).

2. OmnpeenuTh ¥ 000CHOBATH CTPATETUHU BhIXOJa KOMITAHUH HA MEXIYHAPOIHBIN PHIHOK
(30 6amoB).

3. Kukue moaxo/sl ¥ Kak HY)KHO HCITOJIB30BaTh MpH paboTe B MYJIbTUKYIBTYPHOU cpene?

(30 6amnon).

CocraBureib J.N. XmeboBuu

3aBenyronui kageapoi O.H. baeBa

7. IlepeyeHb OCHOBHOI M 1ONIOJHUTEJIBLHOM y4eOHOM JUTEPATYyPhl, HEO0X0AMMOM IS
OCBOCHUS AMCHUIIMHBI (MOXYJIs1)

a) OCHOBHasI JIUTEPATypa:

1. Moprynos B. 1., Moprynos C. B. Mexaynaponnbiii Mapketunr/ B.1. Moprynos.- Mockaa:
Hamkos u Ko, 2015.-182 c.

2. MeHeKMEHT, OpUEHTHUPOBAHHBIA Ha pbIHOK. CTpaTernyeckuil U onepanMoOHHbI MapKETHHT.
pek. CoB. M-Ba P® no obGpaszosar. mporpamme. Market-driven management. 2-e uza./ JK.-XK.
Jlamben, P. Uymnurac, U. [ynunr.- CIIO.: ITutep, 2010

3. Axkymny M.JI. MexayHapoaHbIi MapKETHHI [DIeKTpoHHBIA pecypc] : yuedonuk / M.JIL.
Axynny. — DaeKTpoH. TeKCTOBBIE gaHHble. — MuHck: TerpaCucreme, Terpanur, 2014. — 512
c. — 978-985-7081-32-5. — Pexxum gocrymna: http://www.iprbookshop.ru/28128.html

4. Cetipyraecea M.D. MexayHapOOHBIA MAapKETHHI [DJIEKTPOHHBIN pecypc] : YYEOHMK JUIs
CTYIACHTOB _BY30B, oOydaromuxcsi 1o crnenuanbHocTH 061500  «Mapketuary /  M.D.
CeripymnaeBa. — DekTpoH. TeKCTOBBIE naHHble. — M. : OHUTU-JAHA, 2017. — 319 ¢c. —
5-238-00800-7. — Pexxum moctyma: http:// www.iprbookshop.ru/71021.html

0) 10MOJTHUTEJIbHAS JIUTEpaTypa:

1. Mapketunr 3.0. OT IpOAYKTOB K MOTPEOUTENSAIM | Jajiee - K 4eloBeueckoi aymre. Marketing
3.0 : From Products to Customers to the Human Spirit/ ®unun Kotnep, AiiBen CernaBaH,
Xepmasan Kapramxkaiis.- M.: Aneninna busnec byke, 2012.-223 c.

2. MexyHapoIHbIi MapKeTUHT. yueOHuK. qomyiieHo YMO By3oB Poccun. 2-e uzj., nepepad. u
norm./ I'. JI. barues, H. K. Mouceesa, B. 1. Uepenkos.- CII6.: TTutep, 2009.-688 c.
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3. Sergeeva E. Marketing [DaekTponsslii pecypc] : learning guide / E. Sergeeva, A. Astafeva. —
OJeKTpOH. TEKCTOBBIC naHHbIC. — Kazanp: KazaHckuii HallMOHAJIBHBIA HMCCICHOBATSIIbCKUM
TeXHOIOTNMYecKui yuusepcurer, 2015. — 287 ¢. — 978-5-7882-1805-2. — PexxuMm gocryma:
http://www.iprbookshop.ru/62143.html

4. Bapennna JIL.II. The English Language of Marketing [DaeKTpoHHBIA pecypc] : y4ueOHOe
nocobue / JI.IT. Bapennna. — DaeKTpoH. TEKCTOBbIE JaHHbIe. — M. : EBpasuiicKuil OTKPBITBIN
macturyr,  2011. — 160 c¢. — 978-5-374-00501-1. — PexuMm  AOCTyIAa:
http://www.iprbookshop.ru/11199.html

5. @unun Kornnep Mapketunr ot A jio A [DaekrpoHHbli pecype] : 80 KOHIIEHIIMH, KOTOPLIE
JIOJDKEH 3HaTh Kakaelid MeHemkep / Kotnep @unun. — DIeKTpoH. TEKCTOBBIE JaHHbIE. — M. :
Anpmmna  I[Tabmumep, 2016. — 211 c¢. — 978-5-9614-5016-3. — Pexnm gocTyIa:
http://www.iprbookshop.ru/43688.html

8. Ilepeuens pecypcoB HHGPOPMANMOHHO-TEJEKOMMYHMKAIMOHHOH ceTn «MHTepHET,
HeO0XOAUMBIX JI1 OCBOCHMS IMCHUILIHHBI (MOAYJIsI), BKJIKOYasi nNpodeccnoHalbHble 0a3bl
JAAHHBIX M1 HTHPOPMALMOHHO-CIIPABOYHbIE CHCTEMBI

JUis OCBOGHMSI JUCLMILIMHBI OOYYaroleMyCsi HEOOXOAUMBI CJIEIYIOIUE PecypcChbl
UH(POPMALMOHHO-TEIIEKOMMYHHUKAIIMOHHON ceTn « HTepHeT:
— Caiir baiikanbckoro rocy1apcTBEHHOI'O YHUBEpCUTETa, aapec pocryna: http://bgu.ru/, nocryn
KPYTJIOCYTOYHBIM HEOTpaHUYEHHBIN U3 TI000H Toukn VHTepHeT
— UBUC - YuuBepcansubie 0a3bl JaHHBIX, aapec aoctymna: http://www.dlib.eastview.ru/. noctyn
KpPYIJIOCYTOYHbI HEOIpaHWYEHHBINH M3 J1000M Touku MHTEpHET mpH yCIOBUM pErucTpaluy B
bI'y
— KubGepJlennnka, angpec pgocrtyma: http://cyberleninka.ru. moctym  KpyriioCyTOYHBIH,
HEOrpaHMUYEHHBIN I BCEX MOJIb30BaTelsel, OeCIUIaTHOE YTEHHWE U CKauMBAaHUE BCEX HAYUHBIX
nyonukanuii, B ToM uucie naker «HOpuanmueckue Haykuw», KOJJIEKUUs W3 7 KYpHAJOB IO
IPaBOBEICHUIO
— Hayunas onextponnas Oubnmoreka eLIBRARY.RU, anpec gocryma: http://elibrary.ru/.
JOCTYIl K POCCHUHCKUM >KypHajlaM, HaXOJISAIIMMCS TMOJHOCTbIO WJIM YaCTHYHO B OTKPBITOM
JIOCTYTIE TIPH YCIIOBHH PETUCTPAIHA
- DNeKTPOHHBIN CIIOBapb English-English Dictionary, anpec JOCTYTIa:
http://www.dictionary.com/. 1ocTyn HeOrpaHUYEHHBII

9. MeToau4eckue yKazaHHus /sl 00y4ar0IHUXCs 110 OCBOCHUIO JTMCIUILIHHBI (MOAYJIsT)

N3yuaTe AMCHUIUIMHY PEKOMEHAYETCS B COOTBETCTBHUU C TOM IMOCIEHOBATEIBHOCTHIO,
KoTOpass o0Oo3HaueHa B ee cojepxkaHuM. /[ yCHemHoro OcBO€HHMs Kypca oOyuaromuecs
JOJIKHBI UMCTH IMEPBOHAYATIbHBIC 3HAHUA B o0JacTu MCHCIPKMCHTA U MAapKCTUHTA.

Ha nexnusx mpenojaBarenb 03ByYMBAET TEMY, 3HAKOMHT C MEPEYHEM JIMTEPATyphl IO
TEME, 00OCHOBBIBAET MECTO H POJIb 3TOH TEMBI B JIaHHOﬁ AUCHUIUIMHE, PACKpPBIBACT €€
IpakTU4YecKoe 3HaueHue. B Xoze jekuuid CTyAeHTYy HEeO0OXOAMMO BECTH KOHCHEKT, (UKCHUpYs
OCHOBHBIC ITOHATHSA U HpO6J'IeMHI)Ie BOITPOCHI.

[IpakTuyeckue (CEeMHHAPCKHE) 3aHATHS IO CBOEMY COJEP)KAHUIO CBSI3aHBI C TEMAaTHUKOMN
JIEKIIMOHHBIX 3aHATUH. HaunHaTh MOATOTOBKY K 3aHATHIO 1IEJIECO00Pa3HO ¢ KOHCIIEKTA JICKITH.
3amaHue Ha TPaKTHYECKOe (CEeMHUHApCKOE) 3aHATHE CcooOlIaeTcs OO0ydarolmmcs 0 €ro
npoBeneHus. Ha cemuHape mpenogaBarenb OpraHu3yeT OOCYXAEHHE HTOW TEMbl, BBICTYyMas B
Ka4yecTBE OpraHu3aTopa, KOHCYJIbTaHTAa M HKCHEpTa y4eOHO-TIO3HABATEIBHOM esTeIbHOCTU
00ydJaromerocs.

W3yuenne qUCHUIUIMHBI (MOIYJS) BKIIOYAET CAaMOCTOSTEIbHYIO paboTy o0yyaromierocs.

OCHOBHBIMHU BHJJAMH CaMOCTOSITETIbHON PabOThl CTYIEHTOB C y4acTUEM IIperoaBaTesei
SABJIAKOTCA:

* TEKyILLIME KOHCYJIbTALINY;

* MpuUeM U paz00p JTOMAITHUX 3aJaHUH (B YaChl MPAKTUYCCKUX 3aHITHH ).
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OCHOBHBIMH BHJAaMH CaMOCTOSITENIbHOW pabOThl CTYAEHTOB 0€3 ydacTHs
MPENOaBATENCH SBIAIOTCA:

* (hopMupoOBaHKE U YCBOCHUE COACPIKaHUS KOHCIIEKTA JICKIIUI Ha 6a3e peKOMEH/I0BaHHOM
JEKTOpOM Yy4eOHOW JMTepaTypsl, BKJIOYas HHPOPMALMOHHBIE OOpa30BaTENIbHBIE PECYPCHI
(371eKTpOHHBIE y4eOHUKH, SJICKTPOHHbBIE OMOIMOTEKH U JP.);

* CaMOCTOSITEJIbHOE HU3YyYEHHME OTIEJIBbHBIX TEM WM BOIPOCOB IO YyYE€OHMKAM WM
y4eOHBIM MTOCOOUSIM;

* HanKMcaHue pedepaTos, J0KIA/I0B;

* IOATOTOBKA K CEMHHApaM;

* BBINOJIHEHHE JOMAIHUX 3a/JaHuil B BUJE PEIICHUS OTIENbHBIX 3a/ay, POBEICHUS
TUIIOBBIX PAcCYeTOB, PACUYETHO-KOMIBIOTEPHBIX M WHAMBHIYAIbHBIX pPabOT IO OTIEIbHBIM
paszenaM coJepxKaHus AUCUUILUINH U Jp.

10. Ilepeyenb HH(POPMALITHOHHBIX TEXHOJIOTHIi, HCIIOJIb3YeMbIX IIPH OCYIIECTBJICHUHU
00pa3oBaTeILHOIO MPoOLEcca MO0 AMCHHUILINHE (MO1YJ/II0), BKJIKYAS NepeYeHb
NPOrpaMMHOI0 obecre4eHus

B ydeGHOM mpoliecce UCTONb3yeTcs Caeaykoliee MporpaMmMHoe o0ecreueHue:
— Koncynprantllmoc: Bepcus [Ipod - nabopmannonnas cipaBoyHasi CUCTEMA,
— MS Office,

11. Onucanne MaTepuaJIbHO-TEXHUYECKOM 0a3bl, HEO0X0AMMOM VIl OCYLIeCTBJICHUSA
00pa3oBaTeILHOIO NMPoIecca Mo JUCHUILIUHE (MOIYJII0):

B ydeGHOM mpoliecce UCHoab3yeTcs ciaeaytomiee 000pyI0BaHKeE:
— [MomenieHus AJis CaMOCTOSITEILHOM pabOThI, OCHAIIIEHHBIE KOMITBIOTEPHON TEXHUKOM C
BO3MOXKHOCTBIO TIOJIKITFOUeHHS K ceTu "MHTepHeT" n o0ecrieueHrneM JA0CTyMa B AIEKTPOHHYIO
nH(pOpMaAIMOHHO-00Pa30BaTENBHYIO CPEY BY3a,
— YueOHble ayTUTOPUU TS IPOBEACHHUS: 3aHATHI JIEKIIMOHHOTO THIIA, 3aHATUI CEMUHAPCKOTO
THUIIA, TPAKTUYECKHUX 3aHITHH, BBIMOJHEHUSI KYPCOBBIX PabOT, TPYMIOBBIX U MHANBUIYaTbHBIX
KOHCYJIbTAINH, TEKYILIETO KOHTPOJIS M MPOMEXYTOYHOM aTTecTally, YKOMILJIEKTOBAHHbBIE
CHeHaIn3UPOBAaHHON MEOEIbI0 U TEXHUYECKUMU CPEACTBAMH 00yUYEeHMs,
— MynpTUMEAUIHBIN KJ1acC,
— Habops!1 neMoHCTparimoHHOTO 000pYA0BaHUS U y4eOHO-HATIISTHBIX TOCOOUIA



